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CAC NHAN TO ANH HUGNG
PEN QUYET PINH PANG KY HOC
QUA KENH DIGITAL MARKETING

TAI CO SO GIAO DUC PAI HQOC

® PHAM KIEN TRUNG - PHAN TH| THUY LINH - LE VAN CHIEN

TOM TAT:

Nghién cttu Iwa chon md hinh cdc nhan 8 4nh huéng d&€n quy&t dinh ding ky hoc qua kénh
Digital Marketing va thyc hién khdo sit trén 463 d6i tugng. K&t qua phan tich cdc thanh phin
chinh (PCA), phan tich nhan t& kham pha (EFA), phan tich nhin t6 khing dinh (CFA) chi ra
6 nhan t6 4nh hudng va mdi quan hé giita cdc nhan t6. Ti€p tuc phan tich theo m6 hinh ciu
trdc tuy€n tinh (SEM) d€ x4c dinh nhin t6 4nh hudng 16n nhat t6i quyét dinh dang ky hoc 1a
nhan thic va thdi do vé tinh hitu ich clia thong tin. K&t qud nghién cttu 12 mot kénh thong tin

tham khdo cho cdc cd s gido duc dai hoc.

Tu khoa: Digital Marketing, ding ky hoc, mé hinh SEM, co sé gido duc dai hoc.

1. bit van dé

Gido duc dugc xem nhu 1a mdt hoat dong sy
nghiép dao tao con ngudi mang tinh phi thudng
mai, phi 1¢i nhudn nhung qua mot thoi gian dai chiu
st 4nh hudng clia cdc y€u t6 bén ngoai, dic biét 1a
tdc dong clia nén kinh t& thi trudng da khi€n cho
tinh chat clia hoat dong nay khong con thuln tiy 1a
mot phic 1¢i cong ma dan thay ddi trd thanh “dich
vu gido duc”. Mot thi trudng gido duc dan hinh
thanh va phat trién, trong d6 hoat dong trao ddi
dién ra khdp noi, ting manh cd vé sd lugng 1an
hinh thic. Nhu vdy, n€u xem gido duc 1a mot thi
trudng thi hoat dong marketing trong gido duc la
diéu hét sic can thi€t. Cdc trudng dai hoc ciing
giéng nhu cdc doanh nghiép, phdi thyc hién cdc

hoat dong dé thu hit sinh vién, phdi nim bit nhu
cAu sinh vién cin gi va mudn gi, dé tir d6 c6 nhitng
gidi phdp marketing thich hgp.

Thi trudng gido duc tai cdc nudc phat trién néi
riéng va trén toan th€ gidi néi chung nhitng nim
gin day lién tuc chiu stc ép bdi dp luc tuyén sinh
va gitt chan ngudi hoc. 58% lanh dao cdc co sé
gido duc thit sy quan ngai khong ddp dng chi tiéu
tuyé°n sinh (Jaschik & Lederman, 2015), s& lugng
hd so tring tuyén va ding ky nhap hoc lién tuc
chitng lai va ¢6 ddu hiéu suy gidm trong nhitng
nim gan day (Keypath, 2017). Van dé c4p bach
dit ra cho cdc nha quén tri gido duc l1a lam sao
¢6 thé canh tranh véi cdc cd sd gido duc trong va
ngodi nudc nhim thu hit ngudi hoc tiém ning,
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ddm bdo chi tiéu tuyén sinh trong bdi canh ty chi
gido duc, déng thdi quang b4 hinh dnh thuong
hi€u cla trudng tSi cdc khdach hang ciing nhu ra
th& giéi bén ngoai.

Digital Marketing di nhanh chéng thay th&
marketing truyén thdng trd thanh tru cot trong
chi€n lugc thu hit ngudi hoc tiém ning (Hanover,
2016) trong cudc canh tranh khdc liét nay. Véi cic
vu th& vugt troi clia Digital Marketing, cdc co s
gido duc c6 thé phat trién chi&n lugc Digital Mar-
keting, trién khai 4p dung cdc cong cu nhu social
media, email, RSS feeds, mobile marketing véi chi
phi rit it vd gan nhu c6 kha ning thay thé cdc kénh
quing cdo marketing truyén thong von giy nhiéu
ton kém.

Nhém tdc gid nghién cttu va phan tich cdc nhan
t6 4nh hudng dén quyét dinh dang ky hoc qua kénh
Digital Marketing nhim gitip cic CSGD xay dung
chién lugc marketing phit hgp, ting cudng thu hit
ngudi hoc theo huéng hién dai hon.

2. Phuong phap nghién ciu

- Nghién cttu 1y thuy&t: nhém nghién cttu st
dung dé lya chon ra md hinh 1y thuyét, cic mo hinh
dugc ddnh gia gdm mo hinh chdp nhan cong nghé
(Technology Acceptance Model 1989), md hinh
khd ning ddnh gid ky ludng (Elaboration Likeli-
hood Model), md hinh chap nhan thong tin (Infor-
mation Adoption Model) va m6 hinh TIAMC
(Nguyén Thi Minh Ha, 2019). Qua nghién cttu,
nhém tdc gid da Iya chon mo hinh TIAMC cho
nghién ctu, nhém di st dung thang do clia md
hinh gdm 47 bi&n quan sat.

- Thu thap dif liéu va ki€m dinh mo hinh:

+ Dit liéu so cdp clia md hinh TIAMC dugc
nhém tdc gid thu thip qua khdo sdt online véi 495
phdn hdi tir hoc sinh THPT, sinh vién, cyu sinh
vién.

+Nhém tdc gid ti€n hanh lam sach dit licu nhu
loai b nhitng phi€u khong hgp 1€, bd cdc phicu
tring nhau, loai cdc ddi tugng khong phit hgp. K&t
qud dwa vio md hinh nghién cttu 12 463 phan hoi.

+ Nghién cttu ti€n hanh phan tich md ta dé xem
phan bd clia miu va sy phit hgp cla cdc bién quan
st va maiu nghién cttu. Ti€p theo nghién cttu ti€n
hanh ki€m dinh d6 tin ciy clia thang do, phin tich
nhan t& kham ph4, phan tich nhan t6 khing dinh,
va xay dung md hinh hoi quy tuyén tinh.
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- Phuong tién k¥ thuat phuc vu nghién cttu:

+ Dit liéu thu thap biing viéc tao khdo sat online
trén MS Forms va Google Sheet tir thing 03/2020
dén thang 04/2020, sau d6 dugc nhém nghién citu
xt 1y 1am sach trén excel va dua vao cdc phan
mém thong ké d€ chay mé hinh.

+ Toan bd sd lieu duge nhap vio mdy tinh va
xU 1y trén mdy tinh cd nhan ctia nhém nghién ciu.

3. Phan tich mé ta miu nghién cdu (Bdng 1)

Téng s6 phan hdi 1a 463, trong d6 nam 1a 212
ngudi va nit 1a 251 ngudi, gdm 3 d6i tugng 1a cyu
sinh vién chi€m 19,7%, hoc sinh THPT 1a 26,3%,
sinh vién dai hoc 12 54%. Mau phu hgp cho mo
hinh nghién ctu.

Thdi gian st dung Internet 1 4-6 nim (chi€m
49,5%), ti€p theo 12 nhém st dung 7-10 nim
(chi€m 27,6%). V& thdi gian truy cip trong 1 ngay
trung binh 1a 3-5 ti€ng (chi€m 34,1%) va tir 5-8
ti€ng (chi€m 32%). Pic biét, thdi gian online trén
8 ti€ng ctia nam gidi 16n hon nit gidi (~10%)

4. K&t qua kiém dinh mé hinh dé xuit

4.1. Két qua kiém tra do tin cdy thang do va cdc
bién quan sdt

Ki€m dinh KMO va Bartlett: K&t quia MSA =
0.96 va tri s6 p.value = 0 cho thdy miu phu hgp
cho nghién cttu, s8 liéu di do tin cay dé dua vao
md hinh.

4.2. Két qud khdm phd céu tric thang do
TIAMC qua phdn tich EFA (Bdng 2)

Nghién cttu ti€n hanh x4dc dinh nhém thianh
phan chinh qua phan tich PCA va di xac dinh dugc
6 nhém nhin t6 (eigenvalue >=1), gidi thich dugc
62,92 % phuong sai bi€n tdng. K&t qua ¢6 ¥ nghia
ti€p tuc ti€n hanh phan tich EFA.

eigenvalue variance.percent cumulative.variance.percent

Dim.1  21.6197000 45.9993617 45.99936
Dim.2  3.1008692 6.5975941 52.59696
Dim.3  1.9837303 4.2207027 56.81766
Dim.4  1.6091652 3.4237557 60.24141
Dim.5  1.2573577 2.6752291 62.91664
Dim.6  1.0697149 2.2759891 65.19263
Dim.7  0.8984645 1.9116265 67.10426
Dim.8  0.8207862 1.7463536 68.85061
Dim.9  0.7746771 1.6482491 70.49886
Dim.10 0.7346419 1.5630678 72.06193
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Bdng 1. M6 td mdu nghién clu theo gii tinh

N (N=251) Nam (N=212) Overall (N=463)
factor(group)
Ban la cyu sinh vién 35 (13.9%) 56 (26.4%) 91 (19.7%)
Ban la hoc sinh THPT 80 (31.9%) 42 (19.8%) 122 (26.3%)
Ban la sinh vién dai hoc 136 (54.2%) 114 (53.8%) 250 (54.0%)
factor(usitime)
0-3 nam 31 (12.4%) 13 (6.1%) 44 (9.5%)
4-6 nam 126 (50.2%) 103 (48.6%) 229 (49.5%)
7-10 n&m 72 (28.7%) 56 (26.4%) 128 (27.6%)
Trén 10 nam 22 (8.8%) 40 (18.9%) 62 (13.4%)
factor(acctime)
3 ti€ng — dudi 5 tiéng 108 (43.0%) 50 (23.6%) 158 (34.1%)
5 tiéng — dudi 8 tiéng 64 (25.5%) 86 (40.6%) 150 (32.4%)
Duéi 3 tiéng 21 (8.4%) 20 (9.4%) 41 (8.9%)
Ludn online 20 (8.0%) 4 (1.9%) 24 (5.2%)
Trén 8 tiéng 38 (15.1%) 52 (24.5%) 90 (19.4%)
Bdng 2. K&t qud chay EFA va ma trdn xoay K&t qua chay EFA
cho 6 thanh phan chinh
Nhan t& Bién QS Nhan t6 Bién QS Nhan t& Bién QS vd ma trin xoay, loai
bé nhitng bi€n quan sét
TI3 CO1 TR4 LA N s .
c¢6 hé sO tai loading
RE3 EX2 TR3 factor <= 0,4. Céc quan
TI2 D CcO2 EU3 sat dugc nhédm nghién
RE2 EU4 EX4 cu’Au dat tén tlzeo d?c
di€ém chung cua nhin
RE1 AC3 DD TR2 & d6 Ta:
™ IR2 EX5 CP: Tinh cip nhét,
cP AC2 PN IR1 EU1 chinh xéc, pht hgp ctia
AC IR3 EU2 thong tin
TD: Tuong tic va
co3 AT2 TR1 diy di cda thong tin
EX1 AT1 cc2 NT: Nhan thic va
CO4 PU2 cCA tl’ié’li dcfi vé t'inh hitu ich
cua thong tin
EX3 NT PU3 cc3 DD: D& st dung va
IN2 PU1 DK IA1 do tin ciy cla thong tin
o IN4 AT3 1A2 DK: bing ky si
dung
IN3 A3 IA4 PN: Sy phién nhiéu
IN1 PU4 cta thong tin
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Hinh 2: Két qué chay phdn tich cdc nhén 16 khdng dinh CFA
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4.3. Két qua kiém dinh mé hinh do luong thong
qua phdn tich CFA (Hinh 2)

C6 6 nhan & dugc dua vao d€ phan tich nhin &
khing dinh CFA.

D& 51 wu héa md hinh nghién citu, nhém phan
tich m&i quan hé tuong quan gitta cdc nhan 6 va
phan du cda cdc bi€n quan sit. K&t qué sau 10 mo
hinh ghi nhan dudgc m6 hinh tuong d6i 6t vdi cac
chi s6 model fit cia md hinh nhu sau:

npar 110.000
chisq 2844123
df 1018.000
pvalue 0.000

cfi 0.888
rmsea 0.062
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rmsea.ci.lower 0.060
rmsea.ci.upper 0.065
srmr 0.050

4.4. M6 hinh cdu tric tuyén tinh

Nhém nghién citu ti€p tuc dinh gid m&i quan
hé gita cdc nhan t6 qua mo hinh cdu tric tuyén
tinh. (Hinh 3).

Hinh 3: K&t qua chay mo hinh ciu tric tuyén
tinh

5. Tém tit phat hién chinh trong két qua
nghién ciu

- Viéc nhan thite va thdi d6 vé tinh hitu ich cia
thong tin (NT) ¢c6 tdc dong ra't 16n t6i quy&t dinh
ding ky nhdp hoc tai 1 ¢ s§ gido duc dai hoc
(DK).
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Hinh 2: Két qué chay phdn tich cdc nhén 16 khdng dinh CFA
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- Bén canh do, tinh cap nhat, chinh xac, pht hgp
clia thong tin cling 4nh hudng khong nhd dén viéc
dang ky hoc tai 1 CSGD.

- Cdc cd s gido duc mudn cdi thién nhin &
nhan thic va thdi do vé tinh hitu ich ctia thong tin
(NT) thi cin ci thién tinh d& st dung va dd tin cay
cta thong tin trén kénh Digital Marketing (DD).

- Sy tuong tic va ddy dd cla thong tin (TD) 1a
mdt trong nhitng nhin t§ tdc dong dén tinh cap
nhit va sy phit hgp cda thong tin (CP).

6. K&t luin

Nghién citu da chira 6 nhém nhan & 4nh hudng

TAI LIEU THAM KHAO:

61 hoat dong Digital Marketing trong thu hit ngudi
hoc, @6 1a: nhan td CP: Tinh cdp nhat, chinh xdc,
pht hdp ctlia thong tin; nhan t6 TD: Tuong tdc +
DAy dd clia thong tin; nhian t& NT: Nhin thitc va
thdi d6 vé tinh hitu ich cla thong tin; nhan to DD:
Dé& st dung va do tin cy clia thong tin; nhan t&
DK: Ping ky s dung va nhéan t6 PN: Sy phién
nhiu clia thong tin.

Trong dd, nhan thirc va thai do v& tinh hitu ich;
tinh chinh xac va phit hgp cta thong tin c¢6 tic dong
truc ti€p t§i quyé&t dinh ding ky nhap hoc tai 1 co
sG gido duc dai hoc m

1. Hanover (2016), Trends in higher education marketing, enrollment, and technology.Hanover Research.

2. Keypath (2017), Higher education benchmarks ,Keypath Research.

3. Obermeit, K (2012), Students’ choice of universities in Germany: Structure, factors and information sources
used, Journal of Marketing for Higher Education, 22 (2), pp.206-230.
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4. Nguyén Dinh Tho va Nguyé&n Thi Mai Trang (2008), Nghién citu khoa hoc marketing - Ung dung mé hinh cdu
triic tuyén tinh SEM, Thanh phé H6 Chi Minh: Nha xuit ban Pai hoc Quéc gia TP. H6 Chi Minh.

5. Nguyé&n Thi Minh Ha (2019), Digital marketing & mét s6 quéc gia phdt trién va viéc dp dung vao cdc co sé
gido duc ciia Viét Nam, Luin 4n ti€n s§.

6. Jaschik, S., & Lederman, D (2015), The 2015 Inside Higher Ed Survey of College and University Admissions
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Thé 1& viét va giii bai bao khoa hoc trén Tap chi (éng Thuong nhu sau:

1.YEU CAU CHUNG

- Bai gt Tap chi Cong Thuang phai 1a nhiing bai bao khoa hoc chifa tiing dudc cong bd trén cac tap chi khoa hoc trong nudc va quoc té.

- Bai viét bang tiéng Viét hoactiéng Anh.

- Dung lugng bai bao khoang 4.000 tir. Cac danh tif tiéng Viét néu dich tif tiéng nudc ngoai phai viét kem theo tiéng nudc ngoai. Chif viét tat phai cé chu thich
tlr goc.

- Bai bdo gUi vé Toa soan thang qua hop thu dién tir dugc viét dudi dang file Word; Font chii Times New Roman.

- Cdccdng trinh thudc dé tai nghién ctu c6 co quan quan Iy, can kém theo gidy phép cho cdng bo clia co quan (Tén dé tai, ma 53, tén chil nhiém dé tai, cdp quan 1y,.. ).
2.YEU CAUVETRINH TU NOI DUNG

- Tén bai bao (Title): phan anh dugc noi dung chinh clia bai bao, can phdi ré rang, khong dai qua 20 tir (bdng ca tiéng Viét va tiéng Anh), chit thung, dam.

- Tén tac gid (Author’s name): bao gdm ca ho va tén, viét hoa chir céi dau, chii thutng, dam.

- Tom tat (Abstract): phan anh khai quét nhig ndi dung chinh trong bai bdo va thé hién rd nhiing két qua, déng gdp, diém mdi cla bai bao, dai khoang 100
tir (bang ca tiéng Viét va tiéng Anh), chir thugng.

- Tirkhéa (Keywords): thé hién cha dé cta bai viét, chon khoang 3 - 5 tir (bang ¢ tiéng Viét va tiéng Anh), chit thuing,

- Dat vin dé (Introduction): cin trinh bay ré 1§ do thuc hién nghién ciu va tim quan trong ctia chi dé nghién cu (c6 ¥ nghia nhut thé nao vé mat Iy ludn va
thuc tién); xac dinh rd van @& nghién cliu; ndi dung chinh ma bai bdo s& tap trung giai quyét, chir thuong.

- Tng quan nghién ciiu va/hodc Co s 1y thuyét (Literature review and/or Theoretical framework): trinh bay khai quat va tong hop cdc cong trinh
nghién ctiu ¢d lién quan, qua dd chi ra khodng trdng nghién ciu (research gap); co s6 Iy thuyét lign quan; khung 1y thuyét hodc khung phan tich sit dung
trong bai,

- Phuong phap nghién citu (Methodology): ¢d thé [a phuang phap nghién ctiu dinh tinh hodc dinh lwgng, hodc ca haitiy theo cach tiép can cla tc gia, trong
@6 cdn thé hién mé hinh va cac gid thuyét nghién cGu (nghién ctu dinh lugng) va/hoéc thiét ké nghién cu dinh tinh; ddng thdi cin chi ra cdch thic thu thap
dit liéu.

- Két qua va thao ludn (Results and discussion): trinh bay, phan tich cdc két qua phat hién, thu dugc trong nghién cliu; dong thai thao ludn rit ra méi quan
hé chung, mdi lién hé gilia két qua nghién ctu clia tac gid véi nhiing phat hién khac trong cac nghién cliu trude do; chi thudng. Luu : Chi thich bang/hinh dugc
dénh s6 th ty ting dan, khdng dénh theo thif tu cic tiéu muc. Moi bang/hinh ¢dn phai cd tén tuong ting md ta chinh xéc ndi dung cdia bang/hinh. 5o thif tu va
tén bang/hinh duoc dat & vi tri phia trén cliing cla bang/hinh dé theo phuang chiéu ngang, chit in dam. Cac bang/hinh phdi dugc dan ngudn. Ngudn dugc dat
dudi cing clia bang/hinh, chirtrinh bay in nghiéng, khdng in dam.

- Két ludn hodc/va gidi phap/khuyén nghi/ham y (Conclusions or/and solutions/suggestions/implications): xuat phat tir két qua nghién ctu va tuy
theo muctidu nghién ctu, can <6 két ludn va dua ra giai phap hay khuy&n nghi cho cdc nha quan Iy doanh nghiép, céc nha hoach dinh chinh séch,... c6 thé thém
quan diém cta nghién ciu, chii thuong.

- L& cdm on (Acknowledgements): khing bt budc, danh d& cdm on cdc co quan, t6 chiic tai trg, cic ca nhan 6 dong gop, gitip da cho viéc viét va hoan thign
bai bdo, chi thudng, dam, nghiéng.

- Tai liéu tham khao (References): bao gom cdc tai liéu da trich dan/ tham khao trong bai béo; Dugc trinh bay theo thi tu 1, 2, 3,. .. bao gdm cdc ndi dung:
Tén tac gid/tén co quan chi quan, (nam xudt ban), tén bai viét/tén tai liéu, tén don vi xuat ban/tén dia phuaong, tap/s6, trang néu cd. Cac tai liéu tham khao dugc
sap xép theo van ABC chir cdi ddu tién, khong phan tach tai liéu tiéng Anh hay ti€ng Viét, chit thuong. Luuy: (1) Giifa tén cdctac gid bai bdo dugc danh ddu phay
(), trung hop bai bdo 3 tac gid tré 1én, can ghi tén 3 tac gid d&u va cong su' (et al - tiéng Anh). Giifa tén cac tdc gid sach duoc st dung chif va (hodc chit and);
truéing hop ¢6 3 tac gia tré 1én thi ghi tén tac gia thi nhat va cum tir cong su (hodc et al. - tiéng Anh). (2) Ghi nghiéng: Véi tap chi: Tén tap chi, tap san; Vdi sich:
Tén sach; Vdi Tai liéu tham khdo la bai bdo dang trong cac ky yéu ciia hoi nghi, hoi thao, dién dan: Tén ky yéu/tén hdi nghi/tén dién dan; VéiTai liéu tham khéo la
cac gido trinh, bai giang hay tailigu luu hanh ni bo: Tén gido trinh, bai giang, tai liéu; V6i Tai liéu tham khao trich dan tirngudn internet, bao mang;: <duong dan
dé tiép can tai liéu d6=; Vai ludn an, ludn van: Tén dé tai luan an, ludn van,

- Théng tin tac gia (Author’s biology): Ghi 1o hoc ham, hoc vi, chiic danh, don vi cong tac, s6 dién thoai, email, dia chi nhan thu,

THONG TIN CHI TIET, LIEN HE:
Toa soan: TARP CHI CONG THUCNG

Pia chi: Téa nhé B& Cong Thuong, 56 655 Pham Van Dong, Q. Bac TU Liém, TP. Ha N6i (Tang 8).
bién thoai: (024) 22218238 - Fax: (024) 22218237 *Website: hitp://www.tapchicongthuong.vn




BQ CONG THUONG
TRUONG PAI HQC KINH TE - KY THUAT CONG NGHIEP

GIOI THIEU CHUNG

Truyén thong:
La truong Dai hoc cong 1ap thuoe Bo Cong thuong,

voi bé day truyén thong 63 nam xdy dung va phat
trién. Dén nay, Nha truong da dao tao cho datl nuoc
trén 175.000 can b co trinh do dai hoc, cao dang va
trung cap chuyén nghiép co chat lugng cao va tro =

thanh métdia chi dao tao ¢ uy tin trong ca nude. G it o Ol OO OO

Trinh d§, nganh nghé dao tao:

- Pao tao nganh Cong nghé Thuc pham trinh dé Thac sy
-baotaohé chinhquy ; -Pao tao 15 nganh trinh d6 Pai hoc, Cao ding
-Paotaohé viralam vira hoc ;
-Daotaohé liénthong :

Cacloai hinh dao tao:

+ Cong nghé Soi, Dét

+ Cong nghé M
-Blotao thudng xuyeén, boi dudng: e ggng nghg Thzgc s
-Daotaonghe + Cong ngh¢ Thong tin .
+ Cong nghé ki thudt Piéu khién & Tu dong hoa
DPoi ngii giang vién: + Cong nghé k¥ thudt Dién, Dién tur
- Co hitu: vai 654 giang vién co hitu, trong d6 c6 02 + Cong nghé ky thut Dién tir - Vien thong
PGS; 54 TS; 53 NCS; 507 Thac sy; 77 hoc vién cao + Cong ngh¢ ky thuat Co khi
hoc + Ké toan
- Thinh giang: 109 giang vién thinh giang c6 trinh do + Tai chinh - Ngan hang
tir Thac sy tro 1én, tai céc truong dai hoc, vién nghién + ann tri kinh doanh )
ctru, doanh nghiép tham gia giang day. + Kinh doanh thuong mai

+ Mang may tinh va truyén thong dir lidu
+ Cong ngh¢ ky thuat Co - Dién tr

Quy mo dao tao: L Noa i

) ¥
- Hang ndm Nha truong thuong xuyén tuyén moi g e s ; z
khoang 4000 sinh vién/nam - Pao tao 07 nghé trinh d¢ Cao dang, Trung cap
-Maolép ngan han khoang 300 lugt ngudi/nam 9% @ Céng ty nha nue

18%

B Cang ty i nhan

O Cang tylién doanh

0O Doanh nghigp W 1&p
W Cang ty nuéc ngoal
@ Trung, Vién NC

@ Hanh chinh Nha nudc
8% O Cac co quan khac

- Tong s6 sinh vién: khoang 15 000 SV

Cdohdiviéclam:

Sinh vién t6t nghiép Trudng
Pai hoc Kinh t& - Ky thuit
Cong nghiép la lua chon cila
nhiéu cd quan, doanh nghiép
trong va ngoai nudc. Theo s&
liéu thong ké trung binh hang
nim, c¢6 dén khodang 60% sinh
vién c6 viéc lam ngay, 90%
sinh vién c¢6 viéc lam sau 6
thdng.

Co so dao tao tai
353 Trdn Hung Dao, TP Nam Dinh




