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Tap chi Khoa hgc Intracom (Intracom Journal of Science) 1a co quan tryc thudc
Truong Pai hoc Intracom, duge Bo Vin hoa, Thé thao va Du lich cip gidy phép hoat dong
s6 32/GP-BVHTTDL ngay 03/3/2026 va phat hanh 02 thang/ky.

Tap chi Khoa hoc Intracom hudng t&i trd thanh mot dién dan khoa hoc c6 uy tin, 1a
noi dang tai cac Thong tin vé cac hoat dong khoa hoc ctia Truong Pai hoc Intracom; Gidi
thiéu, cong bd cac cong trinh nghién ctru khoa hoc thuge cac linh vue nghién ciru, dao tao
cua Nha truong; Cong bd nhimg két qua nghién ciru thude cac linh vyc khoa hoc, cong
nghg, kinh té, nang lwong, moi truong, gido duc, phap luat, y té, chim soc stc khoe va
phat trién xa hoi... cta cac hoc gia, nha gido, sinh vién, hoc vién va nghién ctru sinh cac
linh vuc khoa hoc lién nganh c¢o li€n quan; cac truong dai hoc va cac vién nghién ctru; cac
t6 chirc qudc té; cac cong ty, doanh nghiép ciing nhu ban doc quan tam.

Bai viét guri Tap chi khoa hoc Intracom can dam bao cac quy dinh sau:

1. Bai viét chua timg xuit ban hodc khong dang dugc xem xét xudt ban boi cac tap chi
khac. Tac gia phai hoan toan chiu trach nhiém vé ndi dung ciing nhu céc thong tin, sd liéu,
tai liéu,... duoc trich dan trong bai viét.

2. Bai viét phai co két cAu 1o rang, logic. Tén bai viét, tén cac muc va tiéu muc ngén gon,
phan anh 1 ndi dung. Bai viét ©6 do dai 4000 - 6000 tir (ké ca chi thich va tai li¢u tham khao);
Tom tit (bang tiéng Viét va tiéng Anh khoang 150 - 200 tir) phan anh ndi dung nghlen cuu
va cac két qua chinh; Tur khoa (bang tiéng Viét va tiéng Anh khoang 3 - 5 tir) thé hién dac
trung clia bai viét,

3. Bai viét duoc soan thao bang phin mém Microsoft Word, font chir Times New Roman,
kho gidy A4, ¢& chir 12, dén dong 1.2

4. Bai viét phai duoc trich dAn dy dit dam bao chinh x4c vé& ndi dung va hinh thirc theo quy dinh.

5. Tap chi Khoa hoc Intracom ap dung quy trinh phan bién kin. Khi c¢6 ¥ kién cua
chuyén gia phan bién, tap chi s& tra 10i chinh thirc dén tac gia vé viéc chip nhan ding bai
hay khong.

6. Cac tac gia giri bai xin giri kém thong tin ¢4 nhén tai trang cudi bai (ho tén, hoc
ham, hoc vi, tén co quan cong tac, dia chi lién lac, dién thoai, s6 CCCD, ma sb thué, email
va s6 tai khoan) dé toa soan lién lac khi can thiét.

7. Tap chi Khoa hoc Intracom khong thu phi phan bién bai viét.

bia chi nhan bai: Tap chi Khoa hoc Intracom, Toa A, Intracom Riverside, Xa Vinh
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DT: 0221 3515587, 0395604428
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FOMO MARKETING TREN SAN SHOPEE

Consumer coping measures in response to FOMO
marketing on Shopee

Pham Thu Trang’,
Tran Thanh Huyén, Nguyén Thi Hwong, Nguyén Thi Linh, Nguyén Diéu Linh™
Ngay nhan bai: 02/5/2026, ngay guwi phan bién: 14/5/2026, ngay duyét dang: 22/5/2026

Tom tat

Bai bdo vin dung Iy thuyét itng pho két hop véi tam 1y so b6 16 (FOMO) nham lam ré
co ché tam Iy - hanh vi chi phéi cdc phan vng g phé doi véi mua sam ngau hirng. Két qua
thuwe nghiém trén 498 sinh vién bang phirong phdp mé hinh cdu triic tuyén tinh PLS-SEM
xdc nhdn si ton tai cia mét chudi tac dong da tang cé y nghia thong ké, tir cdc kich thich
FOMO marketing dén cdc bién phdp han ché. Bén canh dé, nghién civu cho thdy cdc bién
phdp nhuw tri hodn quyét dinh mua va thiét lap han mirc chi tiéu dwoc ngueoi tiéu ding tré siv
dung thuwong xuyén va danh gia la co hiéu qua cao hon so voi cac bién phap khac. Nhitng
phat hién nay khéng chi cung cdp bang chimng thiee nghiém vé vai tro ciia yéu té cam nhdn
trong hanh vi tw kiém sodt, ma con goi mé cdc ham ¥ chinh sach va gido duc nham ndng
cao nang lyc ng pho cua nguoi tiéu dung, ddac biét la gioi tré, trudc cdc tic dong cua
FOMO marketing trén nén tang thiwong mai dién tit.

Tw khéa

FOMO, hoi chimg s¢ bi bo 15, mua sdm truc tuyén, 1y thuyét Gmg pho.

Abstract

The study applies Coping Theory in conjunction with the concept of Fear of Missing Out
(FOMO) to clarify the psychological-behavioral mechanisms underlying consumers’ coping
responses to impulse buying. Empirical results from a sample of 498 students, analyzed using
Partial Least Squares Structural Equation Modeling (PLS - SEM), confirm the existence of a
statistically significant multi-layered causal chain, ranging from FOMO marketing stimuli to
consumer control measures. In addition, the findings indicate that measures such as purchase
delay and the establishment of spending limits are more frequently adopted by young
consumers and are perceived as more effective than other measures. These results not only

* Tién si, Truong Pai hoc Mo - Dia chit; Tac gia lién h¢; Email: phamthutrang@humg.edu.vn;
ORCID: https://orcid.org/ 0009-0000-7624-2362
™ Truong Dai hoc M6 - Dia chat
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provide empirical evidence on the role of perceptual factors in self - control behavior but also
offer important policy and educational implications for enhancing consumers’ coping
capacity, particularly among young people, in response to the influence of FOMO marketing
on e - commerce platforms.

Keywords

FOMO, fear of missing out, online shopping, coping theory.

1. Dat van dé

Trong bdi canh ky nguyén s6 bung nd, cic nén tang mua sam tryc tuyén ngdy cang sir
dung phd bién cac chién luoc marketing dya trén tam 1y, dic biét 13 FOMO Marketing, nham
thiic ddy hanh vi mua sdm cta nguoi tiéu dung. Cac k¥ thuat nhu gidi han thoi gian, khan
hiém san phim hay bang ching x3 hdi. ... d3 duoc chimg minh c6 kha ning kich hoat cam xuc
va lam gia ting xu huéng mua sim ngiu hing (Duy Phuong & Thanh Khoa, 2025; Nguyén
Tuén, 2026). Tuy nhién, bén canh tac dong kich thich tiéu dung, nhimg chién lugc nay ciing
c6 thé dan dén cac phan ing tim Iy mang tinh phong vé, khi nguoi tiéu ding ngay cang nhan
thirc rd hon vé cac co ché tac dong va tim cach kiém soat hanh vi ctia minh. Mic dui cac nghién
clru trude day di tap trung phan tich anh hudng cia FOMO dén hanh vi mua sim, phan 16n
van chi yéu tiép can theo hudng két qua hanh vi, trong khi chua 1am rd qua trinh tm 1y - hanh
vi trung gian, dic biét 1a cach ngudi tiéu dung danh gia hiéu qua cua cac bién phéap tu kiém
soat (Nguyén et al., 2025; Nguyén Tuan, 2026). Khoang tréng nay cho thay su can thiét phai
tiép can van dé dudi goc do ly thuyét tmg pho. Trén co s do, bai bio nay van dung Iy thuyét
g ph6 (Coping Theory) két hop véi tim Iy FOMO nham xay dung va kiém dinh mot mo
hinh nghién ctru phan 4nh co ché tir kich thich marketing, trang thai tim 1y, dén hanh vi img
phé va cam nhan hiéu qua ciia cac bién phap han ché mua sam ngiu himg. Thong qua dir lidu
khao st sinh vién tai Ha Noi va phuong phap PLS - SEM, nghién ctru khong chi cung cép
bang chimg thyuc nghiém vé vai trd ctia cac yéu to tam Iy trong hanh vi tiéu ding, ma con déng
gdp ham ¥ quan trong cho viéc thiét ké cac giai phap nang cao ning lyc tng pho ciia ngudi tiéu
dung, dac biét la gidi tré, trudc cac tac dong cua marketing trén nén tang thuong mai dién tur.

2. Co s& ly thuyét

Bai bao van dung 1y thuyét tmg pho két hop voi 1y thuyét FOMO nham lam 16 anh
hudng nhan thuec téi viée st dung cac bién phap ung pho véi tam ly FOMO va hiéu qua cua
viéc sir dung céac bién phap nay cua sinh vién Ha Nai trén san Shopee.

2.1. Ly thuyét vé tam ly so bé 16’ va cdc bién phdp marketing tdc dong
toi tdam ly so bo 16

Tam ly so bo 15 (Fear of Missing Out - FOMO) duoc hiéu 1a trang thai lo lang khi ca nhan
cam thdy c6 thé bo 15 nhimg co hdi hodc trai nghiém c6 gia tri (Przybylski et al., 2013). Trong
bdi canh thuong mai dién tir, FOMO thudong dugc kich hoat thong qua céc kich thich marketing
nhu khuyén mai giéi han thoi gian, thong bao khan hiém hay bang chimg xd hoi (Ardyan &
Sanapang, 2023). Cac nghién ciru trude cho thiy FOMO c¢6 tic dong tich cuc dén hanh vi mua
sim ngau himg do 1am gia ting cam xtic cp bach va giam kha niang can nhic 1y tri ciia nguoi
tiéu ding (Barbu Kleitsch & Dramnescu, 2025; Nguyén et al., 2025; Nguyén Tuén, 2026). Dic
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biét, trén cac nén tang s6, noi thong tin dwoc thiét ké dé t6i wu hoa twong tac, FOMO trd thanh
mot cong cu quan trong trong viée thuc ddy quyét dinh mua hang nhanh chéng.

2.2. Ly thuyét irng phé

Theo Lazarus va Folkman (1984), Iy thuyét tmg phé d& cap dén cac nd lyc nhan thirc
va hanh vi ma ca nhan st dung dé quan 1y nhimg yéu cau ndi tai hodc bén ngoai duoc danh
gi4 1a gy ap lyc. Trong bdi canh mua sam truc tuyén, cac kich thich FOMO marketing c6
thé dugc xem 13 tac nhan gy ap luc, thuc day ngudi tiéu dung thuc hién qua trinh danh gia
nhan thire va lya chon chién luge tng phé phu hop. Céac chién luge ndy thuong duogc chia
thanh hai nhém chinh: Gng pho tip trung vao van dé va g pho tip trung vao cam xic. Ung
pho tap trung vao van dé bao gdm cac hanh dong truc tiép nham giam ngudn gdc gay ap luc,
nhu so sanh gia, tim kiém thong tin trude khi mua, 1p danh sach mua hang, thiét 14p han
muc chi tiéu hoac g& bo tng dung mua sdm (Anh et al., 2025; Luu Ngoc Anh va cong su,
2021; Sivakumaran et al., 2025). Trong khi dé, Gmg pho tip trung vao cam xtc hudng dén
viéc diéu chinh phan tmg tim 1y tiéu cyuc, chang han nhu tri hodn quyét dinh mua, quan ly
cam xtc hodc thuc hanh chanh niém nham giam cam giac so bo 16 (Morsi et al., 2025; Wang
et al., 2022).

2.3. Sw két hop gitka FOMO va ly thuyét ieng phé trong hanh vi ngwéi
tiéu dung

Nghién ctru nay dé xuit mot khung phan tich tich hop, trong d6 cac kich thich marketing
anh hudng dén trang thai FOMO, tir d6 tac dong dén niém tin va nhan thtc cua nguoi tieu
dung (cach nguoi tiéu ding tiép nhan, danh gia va tin vao cac tin hiéu FOMO marketing);
hanh vi tmg ph6 va cudi cing 1a cam nhan hiéu qua ctia cac bién phap han ché mua sim
ngau htng. Cach tiép can nay cho phép 1am 13 co ché tam 1y - hanh vi mét cach toan dién
hon, dong thoi dong gop vao viée mé rong hudng nghién ciru trong linh vuc hanh vi tiéu
dung trong méi trudng sb.

Céc gia thuyét duoc dé xuét, gom:

H1: Cac kich thich marketing (MK) ¢6 tac dong tich cuc dén trang thai tim Iy FOMO (TF).

H2: Trang thai FOMO (TF) c6 tac dong tich cyc dén nhan thirc ciia nguoi tiéu ding vé
cac k¥ thuat marketing (AW).

H3: Niém tin/nhan thitc vé FOMO marketing (AW) c6 tac dong tich cuc dén hanh vi
ung pho (CP).

H4: Hanh vi tng pho (CP) c6 tac dong tich cuc dén cam nhén hiéu qua cua cac bién
phap kiém soat (HP).

3. Phwong phap nghién ctru va két qua nghién ctru

3.1. Phwong phap nghién ciru

Dit liéu dugc thu thap théng qua bang hoi cdu tric trong thang 3 va thang 4 nam 2026,
d6i tugng khao sat 14 sinh vién da timg mua sam trén Shopee. Céc thang do dugc ké thira va
diéu chinh tir cac nghién ctru trudec vé FOMO, FOMO Marketing, hanh vi mua sim ngau
htng va chién lugc Gmg pho cia ngudi tiéu dung. Trudce khi khao sat chinh thirc, bang hoi
duoc ra soat vé ndi dung va diéu chinh ngdn ngit cho phu hop véi bdi canh va dbi tuong
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khao sat. Dir liéu sau thu thap dugc kiém tra tinh hop 18, loai bo cac phiéu tra 161 khong day
da hodc khong nhat quan. Bai bao sir dung phuong phap mé hinh héa cau trac tuyén tinh
binh phuong nhé nhat timg phan (PLS - SEM) dé phén tich dit liéu, théng qua phin mém
SmartPLS. Quy trinh phan tich dugc thyc hién qua ba budec: (i) phan tich gia tri binh quén;
(ii) danh gia mo hinh do luong; (iii) danh gid mé hinh cau trac, phuong phap bootstrapping
v6i 5000 mau duge thye hién nham kiém dinh y nghia théng ké cta cac hé sb tac dong.

3.2. Théng tin mau nghién ciu

Trong tong s6 498 sinh vién khao sat, ty 1¢ giéi tinh nit chiém da s (nit 81,3%, nam
18,3% va khéc chiém 0,4%), diéu nay twong d6i phu hop véi dac thi tham gia thuong mai
dién tir & Viét Nam (Imei V5, 2024). V& hanh vi mua sdm, phan 16n sinh vién c6 tan suit
mua trén nén tang Shopee 1 - 6 lan/thang (chiém gan 70%). Két qua nay cho thdy mua sim
tryc tuyén trén Shopee 1 hanh vi phd bién trong sinh vién tao co s& dit liéu phi hop dé phan
tich vé tim Iy FOMO va cac bién phap han ché mua hang.

3.3. Phéan tich gia tri binh quan

Két qua thong ké mé ta cho thy ngudi tiéu ding c6 mirc nhan thirc/niém tin cao vé cac
k¥ thuat marketing (AW = 3,25), trong khi mirc d¢ bi tac dong boi FOMO tuong dbi thap
(TF =2,90). Cac kich thich marketing (MK = 3,21), dic biét 1a bang ching xa hoi va khuyén
mdéi sdu van c6 anh hudng dang ké. C6 thé thiy, du ngudi mua biét san dang thao ting tim
1y, ho van chon tin vao danh gia ctia ngudi mua trudc.

Tuy nhién, sinh vién tham gia khao st ciing thé hién xu hudéng tu diéu chinh hanh vi
kha rd nét, khi cac chién luge tmg phé (CP) va cam nhén hiéu qua (HP) déu dat muic tuong
dbi cao (3,4 - 3,55), phan anh sy gia ting cua hanh vi kiém soat trong méi truong mua sam
tryc tuyén. Bién phép tri hodn quyét dinh dugc sir dung thudng xuyén nhét (3,66), trong khi
dinh murc chi tiéu (3,64) dugc coi la bién phap hiéu qua nhat. Két qua nay cho thiy nguoi
tiéu dung nhén thirc dugc vai trd cta cac bién phap kiém soat tai chinh, nhung viéc duy tri
ky luat chi tiéu van khé thuc hién hon so véi cac bién phap tri hodn hanh vi. Day ciing 1a
mét trong nhitng minh chiig cho théy tai sao hau hét cac ban tré déu nhan thirc rat rd vé
tam ly FOMO nhung vén roi vao tinh trang mua hang ngiu hing. Ddi v6i cac bién phap
kiém soat thong tin, nhu tat thong bao (CP1 = 3,45; HP1 = 3,45) va so sanh gia (CP3 = 3,43;
HP3 = 3,53), mirc d6 4p dung va hiéu qua twong ddi dong déu, cho thiy day la cac chién
lugc mang tinh phong ngira va t6i uu hoa quyét dinh hon 1a kiém soat triét dé hanh vi. Nguoc
lai, bién phéap g& ung dung c¢6 muc d6 ap dung thap nhat (CP7 = 2,95) du van dugc danh gia
¢6 hiéu qua nhat dinh (HP7 = 3,37), phan anh chi phi co hi cao va sy bét tién khi thuc hién.

Ngoai cac bién phap duoc ké thira tir Iy thuyét, két qua khao sat ciing ghi nhan mot sd
cach thirc tmg pho do sinh vién chu dong phat trién, nhu kéo dai thoi gian tri hodn mua hang,
chi cai lai rng dung khi c¢6 nhu cau thuc su, tham khao v kién nguoi than hodc ban be, 1ap
danh sach nhu cau, phan bd ngan sach theo thang, khong luu thong tin thé trén Gmg dung, giam
quan tam dén khuyén mai, tranh mua sam khi tim trang khong 6n dinh va tim kiém cac hoat
dong thay thé dé giam thoi gian tiép xtic voi nén tang thuong mai dién tir. Nhin chung, cac két
qua nay cho thay ngudi tiéu ding tré khong chi phan tmg thu dong truéc FOMO marketing,
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ma di hinh thanh cac chién luoc tmg phé két hop gitra kiém soat hanh vi, quan 1y tai chinh va
diéu chinh nhan thirc nhim han ché mua sim ngu himg trong méi trudng sb.

Bang 1. Gia tri trung binh cta cac bién nghién ciru

Yéu Chi bao Ky | Trung
t6/ hi¢u | binh
Trung
binh
MK | Gi6i han thoi gian [am t6i cam thay thoi thic phai mua hang ngay MK1 3,13

(3,21) | Thong béo “Chi con X san pham”, “Sap hét hang”... lam tang khao khat
s¢ hitu san phim cua toi

Téi tin twdng va mudn mua san pham khi théy noé co hang ngan lugt ban | MK3 2,94
T6i thuong mua hang vao cac ngay khuyén mai sdu vi tin rang day 1a co

MK2 3,15

hoi duy nhét dé c¢6 gla tt nhat MK4 343
T6i tin tuong va mudn mua san pham khi thdy n6 c6 duoc review tir ngudi MKS 3.23
n6i tleng
Toi thuong quyéet dinh mua hang nhanh hon khi ¢6 nhiéu xu va voucher
S N . MK6 | 2,89
giam gia thu dugc tur tro choi
I?O,aIc1 danh gia tot tir nguoi ti€u dung trude khién toi quyet dinh mua nhanh MK7 3.67
T6i thuong xuyén lo lang minh s& bo 15 nhing co hdi mua sam t6t néu TF1 315
khong theo dbi Shopee lién tuc ’
To61 cam théy but rit, kho cl}iu khi biét ban bé mua dugc moén do ré/dep TR 3.04
trén Shopee ma t6i khong biét/khong mua dugc. ’
To6i thudng truy cap Shopee hang ngay chi d€ choi game/diém danh nhan
) % Koo 11~ TF3 2,65
TF Xu vi so mat chuoi tich liy
(2,90) | Toi cam thay tiéc nudi ca ngay néu 1& quén khong sin dugc ma giam gia
; S TF4 2,90
(voucher) vao khung gi¢ vang
Viéc nhin thdy nguoi khac khoe “chién tich san sale” khién toi cam thay
A o Y TF5 2,87
minh ciing can phai mua gi d6
T6i cam thay khong yén tam khi khong kiém tra cac cap nhat khuyén mai TF6 280
thudng xuyén ’
T?l t11~1 rang sau thoi gian khuyén mai, t6i s€ khong thé mua hang gia tot nhu AW 3.35
vay nifa. i i
T6i tin rang thong bao “Chi con X san pham”. phan anh dung thuc té AW2 | 3,15
AW Toi tin rang gid gdc hién th1 trén Shopee la gia thuc te thi truong AW3 3,08
(3.25) T6i tin nhiing danh gia vé san pham cua nguoi ndi tleng va nhiing nguodi AWA4 3.30

tiéu dung khac 1a chinh xéc
Viéc thuc hién nhiém vu gitp t6i mua dugc hang véi mue gia tot hon AWS5S 2,95
T61 nhan thire duge rang Shopee dang st dung cac k¥ thuat tam 1y dé thtc

déy t6i mua nhanh hon AW6 3,71
CP To6i thudong xuyén tat thong bao (Notification) ciia rng dung Shopee dé
. - X CP1 3,45
(3,4) | tranh bi Iam phién
To61 thudong xuyén tri hodn quyét dinh (thém hang vao gié nhung doi 24h
i FR p CpP2 3,66
sau moi quyét dinh thanh toan)
Toi thuong xuyén so sanh gia voi cac san khac (Lazada, Tiki) hodc clra
X A SOy . CP3 3,43
hang bén ngoai trudc khi mua
To6i thuong Xuyén 1ap danh sach cac mén d6 thyc sy can mua (Shopping CP4 335
list) va cam ket chi mua dung danh sach do ’
T01 thuong xuyén quy dinh han mtc tién toi da dugc phép chi tiéu cho mua CP5 341
sim online moi thang ’
Toi thuong cam thiy thodi mai va khong tiéc nudi khi bo qua cac dot Flash CP6 353

Sale dé danh thoi gian cho vige khac
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T6i thuong x6a timg dung Shopee khi cam thdy minh dang bi nghién mua

< L CP7 2,95
sam qué mirc
HP Bién phap tat thong bao cua tng dung Shopee giup t6i han ché mua hang
. HP1 3,45
(3,55) | quada
Viéc tri hodn quyét dinh mua gitip t6i han ché mua hang ngau himg HP2 3,63
Bién phép so sanh gia gitip t6i han ché mua hang ngau himg HP3 3,53
Viéc lap danh sach cac mén do thue sy can mua va cam ket chi mua dung danh
o ar e 1 X x 1, HP4 3,62
sach do6 gitp t61 han ché mua hang ngau hiig
Viée quy dinh han mirc tién t6i da duoc phép chi tiéu cho mua sam online mdi HP5 3.64

thang gitp t6i han ché mua hang ngiu himg

Tam Iy JOMO (cam thiy thoai mai va khong tiéc nubi khi bo qua cac dot
Flash Sale dé danh thoi gian cho viéc khac) gitip toi han ché mua hang | HP6 3,59
ngau himg

Viéc x6a tmg dung Shopee khi cam thdy minh dang bi nghién mua sim qua muc
14 bién phap hiéu qua dbi véi toi

HP7 3,37

Nguén: két qua nghién ciru ciia nhom tdc gia
3.4. Kiém dinh dé tin cdy ctia mé hinh
Sau qua trinh danh gia do tin cdy va gia trj thang do, mot s6 bién quan sat khong dap
ung tiéu chuan da dugc loai bé khoi mo hinh cuoi cung.

Bang 2. D9 tin cay va gia tri hoi tu

Cronbach's Composite Composite Average variance

alpha reliability (rho_a) reliability (rho_c) extracted (AVE)
AW 0,882 0,888 0,914 0,679
CP 0,770 0,769 0,867 0,685
HP 0,855 0,864 0,896 0,634
MK 0,898 0,904 0,922 0,663
TF 0,909 0,914 0,930 0,690

Nguén: két qua nghién ciru ciia nhom tdc gia
Két qua kiém dinh mé hinh do ludng cho thiy cac thang do déu dat do tin cay va gid tri
héi ty tot. Cu thé, Cronbach’s Alpha dao dong tir 0,770 dén 0,909; rho_a tir 0,769 dén 0,914;
rho_c tr 0,867 dén 0,930, déu vuot ngudng khuyén nghi 0,7. Déng thoi, AVE cua cac bién
déu 16n hon 0,5, cho thay cac bién quan sét giai thich t6t cho cac bién tiém an twong tng.

Bang 3. Két qua gia tri phan biét theo HTMT

AW CP HP MK TF
AW
Ccp 0,498
HP 0,432 0,780
MK 0,861 0,490 0,454
TF 0,785 0,430 0,303 0,828

Nguon: két qua nghién ciru ciia nhom tdc gia
Theo Henseler et al. (2015), HTMT la tiéu chi phii hop dé danh gia gia tri phan biét
trong PLS-SEM, v6i ngudng chip nhan phd bién 14 0,85 hodc 0,90. Trong nghién ctru nay,
ngudng 0,90 dugc sir dung do cac cAu tric déu thude cung bdi canh FOMO marketing va
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hanh vi tiéu ding trén thuong mai dién tir. Két qua cho thiy tat ca gia tri HTMT déu nho
hon 0,90, khang dinh gia tri phan biét ctia cac thang do.
3.5. Két qua mé hinh
Bang 4: Tac dong truc tiép va gian tiép

O [ S | S v saics |
(0) M) (STDEY) (|O/STDEV)) values
Tac dong truc tiep
AW > CP 0,412 0,412 0,041 9,964 0,000
AW -> HP 0,264 0,265 0,033 8,072 0,000
CP -> HP 0,641 0,643 0,031 20,401 0,000
MK -> AW 0,539 0,540 0,026 20,541 0,000
MK -> CP 0,222 0,223 0,027 8,132 0,000
MK -> HP 0,142 0,144 0,021 6,911 0,000
MK ->TF 0,757 0,757 0,020 37,518 0,000
TF -> AW 0,712 0,713 0,021 33,874 0,000
TF -> CP 0,293 0,294 0,033 8,957 0,000
TF -> HP 0,188 0,189 0,025 7,493 0,000
Tac dong gian tiép
AW -> CP -> HP 0,264 0,265 0,033 8,072 0,000
TF -> AW -> CP -> HP 0,188 0,189 0,025 7,493 0,000
TF -> AW -> CP 0,293 0,294 0,033 8,957 0,000
MK ->TF -> AW -> CP 0,222 0,223 0,027 8,132 0,000
MK -> TF -> AW 0,539 0,540 0,026 20,541 0,000
MK -> TF -> AW -> CP -> HP 0,142 0,144 0,021 6,911 0,000

Nguon: két qua nghién ciru ciia nhom tdc gia

Két qua & bang 4 cho thay, tit ca cac mdi quan hé tryc tiép va gian tiép déu co y nghia
thong ké & mirc 1%. Céc gia tri T déu 16n hon 1,96 rat nhiéu, khing dinh tat ca cac gia thuyét
nghién ciu déu duoc chép nhan. Téc dong truc tiép manh nhit c6 thé ghi nhén 1a tt MK dén
TF véi hé s6 0,757, diéu nay khé'ing dinh cac chién thuat FOMO marketing tac dong cuc manh
dén tam 1y so bo 1& ciia ngudi ding. Tam ly FOMO ciing tac dong manh dén nhén thirc vé cac
thong tin trén san thuong mai dién tir (0,712). Chinh tim Iy FOMO khién nguoi tiéu dung tin
tuong hon vao cac ky thuat marketing dwa trén FOMO. Bén canh do, tac dong truc tlep tur
nhan thirc cua sinh vién Ha Noi dén viée ap dung cac bién phap tmg pho ciing c6 muc diém
0,412, cho thay xu huéng phong vé cao ctia cac ban tré hién nay khi tiéu ding trén san Shopee
ndi riéng va cac san TMDT no6i chung.

Két qua phan tich tic dong gian tiép & bang 4 cho thdy ton tai mot co ché truyén dan da
tang c6 y nghia thdng ké cao, dic biét chudi tac dong phirc tap tir MK -> TF -> AW -> CP
=> HP ciing c6 ¥ nghia thong ké véi chi s6 T cao 12 6,911 va P<1%. Két qua cung cip bang
ching thyc nghiém ting ho co ché tic dong dé xuét.
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Bang 5. Phan tich mirc do tac dong

AW CP HP MK TF
AW 0,205
CP 0,697
HP
MK 1,340
TF 1,028

Nguon: két qua nghién ciru ciia nhom tdc gia

Két qua phan tich mirc d6 tac dong cho thay, hau hét cac mbi quan hé déu co gia trj tac
dong rat 16n (>=0,35), duy chi c6 tac dong tir AW->CP 1a tac dong vira (>=0,15). Két qua
phan tich mutic d6 tac dong cho thay cac kich thich marketing c6 anh hudéng rit manh dén
trang thai FOMO, trong khi FOMO tiép tuc tac dong manh dén nhén thuc cua nguoi tiéu
dung. Tuy nhién, anh huéng ctia nhan thirc dén hanh vi tng pho chi & muc trung binh, phan
anh su ton tai ciia khoang cach gitra nhan thire va hanh vi. Hanh vi tng pho tiép dén c6 tac
dong manh dén cam nhan hiéu qua.

Hinh 1: Két qua mé hinh

MK1

k\ AW A2 VS AL AWE
M2 H H
0840
N (1333 (132? ‘13“5 0 7?5 (1335
Mic 0824 \\

Y053 / 0 7337
MKS 0749 0.757 0712 —0.412—p —0.641 9 —asss—b HP4
40505
MKS
0e0o o ?59
e K QBB ‘1533 (1311 03?2 ‘1373 0. 749 CL?33 (1343 0345

MKE H P&
TF1 TE TF3 TFd TF5 TFS ;PZ uPd ;PS

Nguon: két qud nghién ciru ciia nhém tac gid

Két qua md hinh cho thay tit ca cac hé sb tai ngoai déu vuot ngudng chuén 0,7, ching
t6 cac bién quan sat déu co do tin cay hoi tu rat tét. Bién FOMO marketing (MK) giai thich
duogc 57,3% su bién thién cua tim Iy FOMO (TF), bién tim Iy FOMO giai thich dugc 50,7%
nhan thic cia sinh vién véi cac chién thuat FOMO marketing (AW), bién thudng xuyén ap
dung cac bién phap ung pho (CP) giai thich dugc 41,1% su bién thién ctia bién hiéu qua ap
dung cac bién phap tmg pho (HP), ddy déu 1a cac murc giai thich rat cao. Riéng bién AW chi
giai thich duoc 17% su bién thién ctia bién CP, du mirc giai thich thip nhung vin dugc chip
nhan va day 1a diém nut quan trong trong viéc chuyén héa nhan thic thanh hanh dong.

4. Thao luan va ham y quan tri

Két qua nghién ctru cho thdy ngudi tiéu ding c¢6 muc nhan thirc twong ddi cao vé cac ki
thudt marketing, trong khi mtrc do bi chi phéi bai FOMO thép hon. Piéu nay phan anh xu
hudng nguoi tiéu ding ngay cang tinh tio hon trong méi trudng mua sim truc tuyén, du cac
kich thich marketing, dc biét 1a bang chimg xa hoi va khuyén mai, van duy tri anh huong
dang ké. Bén canh do, muc d6 ap dung cac bién phap tng phé va cam nhan hiéu qua déu dat
mirc tuong ddi cao, cho thiy ngudi tiéu ding da chu dong hon trong kiém soat hanh vi mua
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sam. Tuy nhién, sy khéc biét gitra mirc do ap dung va hi¢u qua cam nhan cho théy van ton tai
khoang cach gitra nhan thirc va hanh vi, khi ngudi tiéu ding hiéu rd cac bién phap kiém soat
nhung chua thyc hi¢n mét cach nhét quan.

Két qua md hinh ciu tric khang dinh cac kich thich FOMO marketing tic dong manh dén
trang thai FOMO, tir 6 anh hudng dén nhén thirc va hanh vi tmg pho cta ngudi tiéu ding.
Péng thoi, chudi tac dong gian tiép tir marketing dén cam nhan hiéu qua thong qua cac bién
trung gian ciing duoc x4c nhan, cho thiy hanh vi tmg pho véi mua sdm ngau himg 1a két qua
clia mot qua trinh tAm 1y - hanh vi da ting. Pang chu y, anh hudng ciia nhan thirc dén hanh vi
g pho chi ¢ mirc trung binh, cling ¢ bang ching vé khoang cach gitra nhan thirc vé FOMO
marketing va hanh vi tu kiém soat trong tiéu dung s6.

Tir két qua nghién ciru, bai bao dé xuat mot s ham ¥ quan tri nhim ning cao hiéu qua
kiém soat hanh vi mua sim ngiu htng. Trudc hét, can ting cudng gido duc tai chinh va tiéu
ding s cho sinh vién, trong d6 nhan manh k¥ ning 1ap ké hoach chi tiéu, thiét 1ap ngan sach
va kiém soat hanh vi mua sdm truc tuyén. Thir hai, ngudi tiéu ding can dwoc khuyén khich ap
dung cac bién phap kiém soat mang tinh cdu triic nhur thiét 1ap han muc chi tiéu, 14p danh sach
mua sim va tri hoan quyét dinh mua. Thtt ba, cdc nén tang thwong mai dién tir can phat trién
cac cong cu hd tro tiéu dung cé trach nhiém, nhu nhéc nho chi tiéu, gi61 han mua sam va minh
bach hoa thong tin san pham, danh gia nguoi dung. Pong thoi, can ting cuong kiém soat danh
gi4 gia va cac hinh thirc thao ting bang ching x3 hoi nhim giam thiéu nguy co ngudi tidu
ding bi dan dat sai 1éch. Cudi cing, ngudi tiéu ding nén chu dong xay dung 16i séng tiéu ding
bén vimg, giam thoi gian tiép xtic voi cac kich thich mua sam va kiém soat cam xuc khi ra
quyét dinh.

5. Két luan

Nghién ctru nay 1am rd co ché tac dong cia FOMO marketing dén hanh vi tmg phé
clia ngudi tiéu dung trén nén tang Shopee thong qua viéc két hop 1y thuyét ing phé véi
khai niém FOMO. Két qua phén tich PLS-SEM tir mau 498 sinh vién cho thdy FOMO
marketing tic dong manh dén trang thai FOMO; trang thai nay tiép tuc anh huong dén
nhan thiec, thic ddy viéc ap dung cac bién phap tmg pho va lam gia ting cam nhan vé
hiéu qua kiém soat mua sim ngau hing.

Vé mit 1y thuyét, nghién ctru mé rong hudng tiép can FOMO bang cach phén tich
khong chi tic dong cia FOMO dén hanh vi mua sim, ma con cach ngudi tidu ding nhan
thirc va chu dong kiém soat hanh vi. V& mat thyc tién, két qua cho thay cac bién phap
nhu tri hodn quyét dinh mua, thiét 1ap han mic chi ti€u, 14p danh sdch mua sim va giam
tiép xuc véi kich thich khuyén mai ¢ thé hd trg han ché mua sim ngﬁu htng. Do do,
can ting cuong gido duc tai chinh va tiéu dung s6 cho sinh vién, dong thoi khuyén khich
céc nén tang thuong mai dién tir phat trién cong cu hd trg tiéu dung co trach nhiém.

Nghién ciru con han ché do mau khéo sat tip trung vao sinh vién tai Ha Noi va sir
dung dit liéu cat ngang. Cac nghién ciru tiép theo c6 thé mo rong dbi twong khao sat, so
sanh gilta cac nén tang thuong mai dién tir va két hop dit liéu hanh vi thyc té dé kiém
dinh sau hon hi€u qua cia cac bién phap kiém soat mua sim ngau hung.
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