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CAC YEU TO ANH HUONG DPEN
HANH VI MUA NONG SAN PIA PHUONG
CUA KHACHDU LICH

® NGUYEN THU HA
Trudng Bai hoc Mé - Bia chat

TOM TAT:

Nghién ctru nay nham tong hop va hé thdng héa cac yéu t6 anh huong dén ¥ dinh mua nong san dia
phuong ctia khach du lich trong bbi canh phat trién du lich bén vimg. Trén co sé tong quan cac nghién
clru trude, bai viét tiép can y dinh mua nhu mét dang hanh vi ti€u dung theo trai nghiém, chiu tdc dong
ddng thoi ctia nhiéu nhom yéu t6 khac nhau. Cu thé, cac yéu td dugc phan thanh 4 nhém chinh gom: (i)
yéu t6 tam 1y - hanh vi dya trén Ly thuyét Hanh vi du dinh, (ii) gia tri cam nhan va thudc tinh san pham,
(iii) yéu t6 xa hoi - vin hoa va bén vimg, va (iv) cac yéu té dic thi cua bdi canh tiéu dung trong du lich.
Két qua tong hop cho thay, y dinh mua nong san dia phuong ciia khach du lich khong chi phu thude vao
thai d6 va nhan thirc ¢4 nhan ma con chiju anh hudng manh tir trai nghiém diém dén, gié trj biéu trung
clia san pham va cac diéu kién tinh hudng nhu tinh sén c¢6 va kha nang van chuyén. Nghién ctru nhan
manh vai tro cta viée tich hop tiéu thu nong san vao thiét ké trai nghiém du lich nham gia ting gia tri
cho diém dén. Tir do6, bai viét dé xuat cac ham ¥ quan tri nham thuc day tiéu ding néng san dia phuong

gin voi phat trién du lich bén viing tai Viét Nam.

Tir khéa: Y dinh mua, ndng san dia phuong, hanh vi khach du lich.

1. Pit van dé

Trong bi canh phat trién du lich bén viing, néng
san dia phuong ngay cang duoc xem 1a ngudn luc
quan trong gop phan thiic diy kinh t&, bao ton vin hoa
va duy tri sinh ké cong dong (Prayana & Yuliarmi,
2020). Viéc tiéu thu nong san khong chi tao thu nhép
va viéc lam cho nguoi dan ma con mang lai 1gi ich
mdi truong thong qua rat ngan chudi cung tng, giam
phat thai va déng vai trd nhu mét phuong tién thé
hién ban sic van hoa va tinh xac thuc cua diém dén
(Frisvoll, 2016).

Hanh vi mua néng san cta khach du lich 1a mot

phﬁn cua trai nghiém du lich, khong chi phyc vu tiéu
ding ma con mang gia tri cam xuc va biéu trung,
gop phan kéo dai ky wc vé diém dén (Costello &
Fairhurst, 2002). Cac nghién ctru cho thay, gi tri
cam nhan, sy maéi la va mac do gén két v6i 4m thyc
anh huong dang ké dén y dinh mua (Choe & Kim,
2018; Levyta va cong su, 2022). Tuy nhién, phan
16n nghién cuu hién nay tap trung vao nguoi tiéu
dung dia phuong va van dung TPB, trong khi khach
du lich la nhom ti€u dung déc thu chua dugc nghién
cuu déy du, dac biét tai cac nudc dang phat trién nhu
Viét Nam. Do dé, viéc nghién ctru cac yéu té anh
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huong dén ¥ dinh mua ndng san dia phuong cta
khach du lich 13 can thiét nham b6 sung co sé khoa
hoc va dé xuat ham y quan tri cho phat trién du lich
bén viing.

2. Co s6' 1y thuyét va tdng quan nghién ctru

2.1. Cdc khdi ni¢m co bdn

Khai niém nong san dia phuong

Céc nghién ctru cho thy, ngudi tiéu ding c¢6 xu
hudng linh hoat trong viéc dién giai khai niém
“néng san dia phuong”, tily thudc vao bdi canh sinh
song va kha nang tiép can san pham (Roper va cong
su, 2015). Thong thuong, nong san dia phuong
dugce hiéu 1 san phém duoc san xuét trong khu vuc
lan can, cung thanh phé, tinh hodc trong mot pham
vi dia ly nhét dinh, hodc dua trén khoang cach va
thoi gian van chuyén tir noi san xuét dén noi tiéu
dung (Printezis va cong su, 2019). Tai cac qudc gia
dang phat trién, khai niém nay dugc hiéu & pham vi
hep hon, chu yéu gian véi cap lang/xa, huyén hoic
tinh, thay vi cip qudc gia (Arsil va cong su, 2014).
Bén canh yéu td dia ly, mot sb nghién ctu nhan
manh, tinh “dia phuong” con lién quan dén céu
trac phan phdi, mdi quan hé xa hoi va sy gin két
van hoa giita san phiam va cong dong san xuat
(Trivette, 2015).

Nhin chung, néng san dia phuong la mot khai
niém da chiéu, duoc xac dinh khong chi boi khoang
cach khong gian ma con béi cac yéu té xa hoi, vin
hoa va bdi canh tiéu dung, dic biét trong nghién ctru
du lich.

Y dinh mua néng san dia phwong trong du lich

Y dinh mua duoc hiéu 13 mac do sin sang va
khuynh huéng ctia ca nhan trong viéc thuc hién hanh
vi mua trong tuong lai. Theo Ly thuyét Hanh vi du
dinh, ¥ dinh 14 tién dé tryc tiép ctia hanh vi, phan anh
dong luc thuc day c4 nhan hanh dong khi c6 diéu kién
thuan loi (Fishbein & Ajzen, 1975; Ajzen, 1991). Do
hanh vi mua thuc té khé quan sat va chiu nhiéu yéu to
tinh hudng, ¥ dinh mua thuong dugc st dung nhu
mot bién thay thé dang tin cdy trong nghién ciru hanh
vi tiéu dung.

Trong boi canh nong san dia phuong, y dinh mua
thé hién muc do sin sang clia ngudi tiéu dung hoic
khach du lich trong viéc lya chon va uu tién san phém
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¢6 ngudn gdc dia phuong. Y dinh nay chiu anh huong
boi cac yéu to nhu thai do, chuan muyc xa hoi, kiém
soat hanh vi cam nhén va cac gi tri lién quan dén
chét luong, sttc khoe, mdi truong va loi ich cong
dé)ng. Vi vay, y dinh mua dugc xem la chi bao phu
hop dé phéan tich hanh vi tiéu dung noéng san dia
phuong trong cac nghién ctru thue nghiém.

2.2. Tong quan nghién citu vé cdc yéu té anh
hwong dén ¥ dinh mua néng sin ciia khéch du lich.

2.2.1. Cdc yéu t6 theo Ly thuyét Hanh vi d dinh
(TPB)

Ly thuyét Hanh vi dy dinh do Fishbein va Ajzen
(1975) dé xuét va dugc Ajzen (1991, 2015) hoan
thién 1a mot trong nhitng khung 1y thuyét pho bién dé
gidi thich y dinh va hanh vi mua. Theo TPB, hanh vi
clia ca nhan dugc dan dit tryc tiép boi y dinh, trong
d6 ¥ dinh chiu anh hudng cua 3 yéu t cbt 1i: thai do,
chuin myc chu quan va kiém soat hanh vi cam nhan.
Thai d6 phan a&nh muc do danh gia cua ca nhan dya
trén cac niém tin vé 1oi ich, strc khoe, chat luong vay
nghia xa hoi cta san pham. Nhiéu nghién ctu thuc
nghiém cho thiy, thai d6 c6 anh huéng tryc tiép va
manh hon so véi cac yéu t& con lai trong viéc hinh
thanh y dinh mua (Shin, 2016). Chuan muc chii quan
phan anh nhan thuc vé ap luc xa hoi hoac ky vong tir
nhiing nguoi quan trong. Nghién ctru ciia Rainbolt va
cong su (2012) ghi nhan tac dong tich cuc, dac biét
khi hanh vi gin v&i trach nhiém xa hoi. Tuy nhién,
vai trd ctia chudn muc x3 hoi co thé giam do bdi canh
tiéu ding ngan han va mang tinh c4 nhan héa cao
(Shin, 2016). Kiém soat hanh vi cam nhan phan anh
mirc &6 c4 nhan cam thay c6 du kha nang va diéu kién
dé thyc hién hanh vi mua. Yéu t6 nay dic biét quan
trong trong du lich, khi quyét dinh mua chiu anh
hudng boi cac diéu kién tinh hudng nhu gi ca, tinh
san c6, su thuan tién va kha ning van chuyén. Nhiéu
nghién citu cho thay, kiém soat hanh vi cam nhén c6
anh huong dang ké dén y dinh mua, dic biét khi san
pham khé tiép can hodc c6 gia cao (Vermeir &
Verbeke, 2008).

2.2.2. Nhom yéu 16 gid tri cam nhdn va thugc tinh
sdan pham

Gia tri cam nhan 14 sy danh gia tong thé ctia nguoi
tiéu dung vé muc do hitu ich cua san phém dua trén
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loi ich nhan dugc va chi phi phai danh doi, dong thoi
dong vai tro trung gian gitra thudc tinh san pham va y
dinh mua (Choe & Kim, 2018). Pdi voi khach du
lich, gia tri nay khong chi dung ¢ cong dung ma con
gin v6i trai nghiém diém dén. Trong cac thanh phan
cua gia tri cam nhén, gia tri chirc nang (chat luong, an
toan, cong dung) 1a nén ting anh huong dén ¥ dinh
mua. Chat lugng cam nhén va dg tin cay duoc chiing
minh cé tac dong tich cuc dén thai do va y dinh mua
(Goodwin, 2013; Aprile va cong su, 2015), dong thoi
lién quan dén kha nang bao quan va van chuyén sau
chuyén di. Gia tri cam xtc ciing giit vai tro quan trong
khi tiéu dung nong san dia phuong mang lai su thich
th, hai 1ong va gan két voi diém dén (Choe & Kim,
2018). Bén canh d06, gia trj tri thirc phan anh nhu cau
kham pha va hiéu biét van hoa dia phuong, qua dé
thic day y dinh mua nhuy mot phan cua trai nghiém du
lich (Frisvoll, 2016).

Thudc tinh san phdm ndng san dia phuong gin
vO1i cac yéu t6 nhu chit luong, d6 tuoi, hwong vi va an
toan thyc pham c6 anh hudng dang ké dén y dinh mua
(Dwiastari va cong su, 2019). Gia ca cling anh hudng
dén y dinh mua, du trong du lich c6 thé duogc diéu tiét
bdi gia tri trai nghiém (Arsil va cong sy, 2014;
Costello & Fairhurst, 2002). Ngoai ra, mot $6 yéu td
nhu chiing nhan chét luong, chi dan dia Iy va nhan
hitu co gitp ting niém tin va murc sin sang chi tra cta
nguoi tiéu dung (Aprile va cong su, 2015).

2.2.3. Nhom yéu 16 xd héi - van héa va nhdn thirc
vé méi trieong va phdt trién bén viing

Bén canh cac yéu t6 tim Iy - hanh vi va gia tri cam
nhan, nhom yéu t6 x3 hoi - van hoa va bén viing dugc
xem la dong luc quan trong thuc day y dinh mua nong
san dia phuong. Nhom nay phan anh cac dong co
vuot l1én trén loi ich ca nhan, gén voi trach nhiém xa
hoi, ban sic van hoa va nhan thirc vé phat trién bén
vimg, dic biét trong bdi canh du lich.

(1) Ung hé kinh té dia phwong va céng dong
sdn xudt

Nguoi tiéu dung cé xu hudng danh gia tich cuc va
ru tién mua cac san phdm dia phuong khi ho nhan
thirc hanh vi tiéu ding ctia minh gép phan tao thu
nhap cho néng dan, thiic day phat trién kinh té ving
va tang cuong tinh tu chi clia cong dong dia phuong

(Goodwin, 2013). Déi véi khach du lich, dong co nay
thuong dugc cung cb thong qua tiép xuc truc tiép voi
ngudi san xudt, cic ciu chuyén vé san pham va trai
nghiém tai diém dén, tir d6 lam gia ting ¥ dinh mua
nong san dia phuong nhu mét hanh vi mang y nghia
xa hoi.

(2) Yéu t6 vin héa, ban sdc va tinh xdc thuc

Frisvoll (2016) cho ring, viéc tiéu dung nong san
va thuc pham dia phuong gitp du khach tiép can va
cam nhan rd hon 16i séng, tAp quan san xudt va gia tri
van hoda cia cong déng sO tai. Do do, y dinh mua
nong san dia phuong ciia khach du lich thuong gin
v6i mong mudn trai nghiém tinh xac thuc va tim kiém
nhitng san phim mang d4u 4n riéng cta diém dén.
Céc nghién ctru vé tiéu dung biéu trung ciing chi ra,
ndng san dia phuong thuong dugc mua nhu qua tang
hoic vat luu niém, qua d6 phan anh méi lién hé gitta
hanh vi mua va gia tri van hoa biéu tugng ctia san
pham (Costello & Fairhurst, 2002).

(3) Nhdn thirc vé méi truong va phdt trién
bén viing

Céc nghién ctru cho thy, nguoi tiéu ding c6 xu
huéng danh gia tich cuc nong san dia phuong do
khoang cach van chuyén ngan, giam phét thai carbon
va str dung tai nguyén hiéu qua hon so vdi san pham
nhap khau (Seyfang, 2006). Trong cac qudc gia phat
trién, nhan thirc moi trudng c6 anh hudng manh dén y
dinh mua va muc san sang chi tra cho nong san dia
phuong (Vermeir & Verbeke, 2008). Tuy nhién, tai
cac qudc gia dang phat trién, yéu té nay tuy di xuét
hién nhung thuong dong vai tro b trg, két hop voi
cac yéu t6 thuc dung nhu gid ca va chat lugng (Arsil
va cong su, 2016).

2.2.4. Nhém yéu t6 ddc thii cia béi canh tiéu
dung nong san dia phwong

Khac voi tiéu dung thuong nhat, tiéu dung cua
khach du lich dién ra trong diéu kién khong gian -
thoi gian dac thu, mang tinh ngén han, chiu anh
hudng manh boi trai nghiém diém dén va cac yéu t6
tinh hudng. Do d6, nhiéu nghién ctru nhan manh, cac
yéu t6 bdi canh khong chi tac dong truc tiép dén ¥
dinh mua ma con diéu tiét mbi quan h¢ giira thai dg,
gia tri cam nhan va hanh vi mua (Costello &
Fairhurst, 2002; Frisvoll, 2016).
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(1) Trai nghiém du lich va trai nghiém am thuc
tai diém dén

Trai nghi€m du lich, dac bi¢t la trai nghiém am
thyc va trai nghiém gin voi nong nghiép - nong thon,
dugc xem 1 yéu t6 bdi canh quan trong thic day ¥
dinh mua nong san dia phuong. Nhiéu nghién ctru
cho thay viéc tham gia vao cac hoat dong trai nghiém
nhu tham quan trang trai, thudng thirc am thuc dia
phuong, 1 hoi ndng san hay khong gian vin héa ban
dia gitip du khach hinh thanh cam xuc tich cuc va su
gin két voi san pham dia phuong, tir d6 gia ting y
dinh mua (Frisvoll, 2016; Choe & Kim, 2018). Trong
truong hop nay, nong san dia phuong khong chi duogc
nhin nhan nhu hang hoéa ti€u dung ma con la mot
phan cua trai nghiém diém dén.

(2) Tinh san ¢é va su thudn tién trong mua sam

Tinh sin c¢6 va sy thuan tién 1a nhimg yéu t6 tinh
hudng c6 anh hudng 16 rét dén y dinh mua nong san
dia phuong cua khach du lich. Do thoi gian luu tra
han ché va mue do quen thudc thép véi thi truong dia
phuong, khach du lich ¢6 xu hudng uu tién cac san
pham dé tiép can, duoc bay ban tai cac dia diém thuan
loi nhu cho du lich, ctra hang luu ni€m, lang nghé,
khach san hodac nha hang (Costello & Fairhurst,
2002). Theo Vermeir & Verbeke (2008), ngay ca khi
khéch du lich c6 thai do tich cuc dbi voi ndng san dia
phuong, ¥ dinh mua van c6 thé khong dugc hinh
thanh hodc khong chuyén hoa thanh hanh vi néu san
pham kho tiép can hodc thiéu thong tin rd rang.

(3) Khéng gian ban hang va kénh phdn phoi tai
diém dén

Khach du lich thuong mua néng san dia phuong
thong qua cac kénh gin véi du lich nhu khach san,
nha hang, khu nghi dudng, hodc cac cho phién du lich
g6p phan ning cao hinh anh, chit lwong cam nhén va
mirc d9 tin cdy clia san pham (Wirawan va cong su,
2014). Do vay. khong gian ban hang va kénh phan
phdi tai diém dén 1a yéu td bdi canh quan trong anh
huong dén nhan thic va ¥ dinh mua. Pong thoi,
chinh sach mua sdm cta co s6 luu tri va sy hd tro cia
chinh quyén dia phuong déng vai trd quan trong
trong viéc tao diéu kién cho ndng san dia phuong tiép
can khach du lich.

(4) Thoi gian heu trii va kha ndng van chuyén san
phim

Thoi gian luu tra va kha ning van chuyén la
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nhiing rang budc dic thu anh huong dén y dinh mua
néng san dia phuong cta khach du lich. Cac san
pham d& bao quan, c6 bao bi phu hop va thuan tién
mang theo thuong c6 kha nang dugc Iya chon cao
hon so v6i cac san pham cong kénh hodc dé hu hong.
Costello va Fairhurst (2002) cho rang, khach du lich
thuong mua ndéng san dia phuong dé 1am qua ting
hoic vat luu niém, diéu nay thay ddi tiéu chi danh gia
san phim so v6i tiéu dung thudng nhét. Do dé, ho
quan tim nhiéu hon dén dic diém san phim va cach
thirc dong goi co thé twong tac véi yéu td bdi canh dé
anh huong dén y dinh mua.

3. Két luén va ham y quan tri

3.1. Kétlugn

Trén co s& tong hop cac nghién ciru, ¥ dinh mua
néng san dia phuong ctia khach du lich 1a két qua cta
su tuong tac giita cac yéu to tam 1y - hanh vi, gia tri
cam nhan, yéu t6 xa hoi - van hoa va bdi canh tiéu
ding tai diém dén. Khac véi tiéu ding thuong nhat,
hanh vi mua cta khach du lich mang tinh ngén han,
chiu rang budc bai thoi gian, kha nang tiép can va trai
nghiém, dong thoi gan véi nhu cau kham pha va y
nghia biéu trung ctia san pham.

Céc nghién ctru cho thdy, thai d¢ tich cuc dong
vai tro trung tdm trong vi¢c hinh thanh y dinh mua,
dugc nudi dudng bodi chat lugng cam nhan, trai
nghiém va gid tri xa hoi. Dong thoi, cac yéu to nhu
tng ho cong dong, bao ton van hoa va phat trién bén
ving ngay cang trd thanh dong luc quan trong. Tuy
nhién, ¥ dinh mua chi chuyén hoa thanh hanh vi khi
cac diéu kién nhu tinh sin c6, su thuén tién va kha
ning van chuyén dugc dam bao. Piéu nay cho thiy,
tiéu thy nong san can duge tiép can nhu mot phﬁn
cua trai nghiém du lich, thay vi chi la hoat dong mua
ban don thuan.

3.2. Ham y qudn tri

Tir gbc d6 khach du lich, ¥ dinh mua 1a két qua
ctia sy két hop gitra trai nghiém, gia tri cam nhan va y
nghia xa hdi cua hanh vi tiéu dung. Do d6, cac ham y
quan tri can tap trung vao t6i uu hoa trai nghiém va
gidm rao can tiéu dung.

Thir nhat, cAn nang cao nhén thirc va niém tin
cta du khach thong qua thong tin 15 rang vé ngudn
gbc va gia tri san pham, giup ting kiém soat hanh vi
cam nhan.

Thit hai, can thiét ké nong san dia phuong nhu
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mot san pham trai nghiém, gin voi cau chuyén vin
hoa, bao bi hap din va ban sic dia phuong nham gia
tang gid tri cam x1c.

Thit ba, can 1am ndi bat y nghia xa hoi ctia hanh vi
mua, nhu hd trg cong déng va bao ton van hoa, dé
cung cb dong luc tidu dung co trach nhiém.

Thit i, can giam rao can tinh hudng bang cach

nang cao tinh san co, thuén tién, thiét ké san phém dé
mang theo va hd tro van chuyén.

Nhu vay, viéc thiuc déy y dinh mua noéng san dia
phuong can gin véi toi uu hoa trai nghiém tiéu ding
toan di¢n, trong d6 hanh vi mua 1a mét phﬁn cua trai
nghiém diém dén, gop phin nang cao hiéu qua tiéu
thu va phat trién du lich bén viig m

TAI LIEU THAM KHAO:

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes, 50(2),
179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Aprile, M. C., Caputo, V., & Nayga, R. M. (2015). Consumers’ Preferences and Attitudes toward Local Food Products.
Journal of Food Products Marketing, 22(1), 19-42.

Arsil, P, Li, E., & Bruwer, J. (2016). Using means—end chain analysis to reveal consumers’ motivation for buying
local food: An exploratory study in Indonesia. Journal of Retailing and Consumer Services, 31, 94-104.
https://doi.org/10.1016/j.jretconser.2016.03.009

Arsil, P., Li, E., Bruwer, J., & Lyons, G. (2014). Exploring consumer motivations towards buying local fresh food
products: A means—end chain approach. British Food Journal, 116(10), 1533—1549. https://doi.org/10.1108/BFJ-04-
2013-0080

Costello, C. A., & Fairhurst, A. (2002). Purchasing behavior of tourists towards Tennessee-made products.
International Journal of Hospitality & Tourism Administration, 3(3), 7-17.

Choe, J. Y. J., & Kim, S. (2018). Effects of tourist local food consumption value on attitude, food destination image,
and  behavioral intention. International  Journal = of  Hospitality = Management, 71,  1-10.
https://doi.org/10.1016/j.ijhm.2017.11.007

Dwiastari, K. Y., Susrusa, K. B., & Artini, W. P. (2019). Analisis Preferensi Konsumen terhadap Buah Jeruk Impor
dan Buah Jeruk Lokal di Kota Denpasar, Bali. Jurnal Agribisnis dan Agrowisata, 8(3), 391-400

Fishbein, M., & Ajzen, 1. (1975). Belief, attitude, intention and behavior: An introduction to theory and research.
Addison-Wesley.

Frisvoll, S. (2016). An empirical investigation of tourists’ consumption of local food in rural tourism. Tourism
Planning & Development, 13(1), 1-18. https://doi.org/10.1080/21568316.2015.1077201

Goodwin, J. N. (2013). Consumer attitudes and willingness to pay for local agricultural products. Journal of Food
Distribution Research, 44(1), 37-54.

Levyta, F., Dewantara, Y. F., Rosman, D., & Umam, C. (2022). The influence of food tourism behavior on visitor
intent to purchase local food: A study in Serang, Banten, Indonesia. In Current Issues in Tourism, Gastronomy, and
Tourist Destination Research (pp. 433-440). Routledge.

Prayag, G., & Ryan, C. (2012). Antecedents of tourists’ loyalty to Mauritius: The role and influence of destination
image, place attachment, personal involvement, and satisfaction. Journal of travel research, 51(3), 342-356.

Printezis, 1., Grebitus, C., & Hirsch, S. (2019). The price is right!? A meta-regression analysis on willingness to pay for
local food. PloS one, 14(5), [e0215847]

Rainbolt, G.N., Onozaka, Y. and Mcfadden, D.T. (2012), Consumer motivations and buying behavior: the case of the
local food system movement. Journal of Food Products Marketing, 18(5), 385-396.

Roper, C. G., Rumble, J. N., Ma, Y., & Irani, T. A. (2015). Talking local: Florida consumer definitions of local food.
Gainesville:  University of Florida Institute of Food and Agricultural Sciences. Available at
http://edis.ifas.ufl.edu/DLN

Seyfang, G. (2006). Ecological citizenship and sustainable consumption: Examining local organic food networks.
Journal of Rural Studies, 22, 383-395

$6 12/2026 277



